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THE INTERNET AND RELIGIOUS COMMUNICATION IN KAZAKHSTAN

Religious organizations of Kazakhstan are actively developing the Internet to create their in-
formation and communication space. Today, the Internet has become not only a platform for
interreligious dialogue, a missionary field of traditional religions, but also a way of spreading vari-
ous quasi-religious ideas. Today the Internet is the main information channel, where news about
religious life in Kazakhstan appears and circulates. The Internet is a free environment, practically
unrestricted by the ideological and formal framework that operates in the “big media”, in addition,
other commercial schemes operate here. Therefore, the spectrum of topics artificially narrowed
in the modern media mainstream (print media, radio and television), looks much wider here. The
article analyzes the content of religious topics on Kazakh sites. The features of religious currents
in the territory of the Republic of Kazakhstan and the areas of their distribution are analyzed. At-
tention is drawn to the great influence of the media on the development of religious organizations
and the dissemination of information. The conclusion is made about the increase in awareness and
religious activity in connection with the growth of the dissemination of information of religious
content.
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UHTepHeT M peAurmosHbie KOMMyHMkauum B KasaxcraHe

PeAanrnosHbie opraHmsaumm KasaxcrtaHa akTMBHO OCBaMBalOT MHTEPHET AAS CO3AQHMSI CBOErO
MH(OPMALMOHHOIO M KOMMYHMKaLMOHHOro npocTtpaHcTBa. CeroAHsS WMHTEPHET CTAA He TOAb-
KO MAOLLAAKON MEXPEAMIMO3HOTO AMAAOra, MMCCMOHEPCKMM MOAEM TPAAMLIMOHHBIX PEAMTUNA,
HO Tak>Xke CrocobOOM pPacrnpoOCTPaAHEHMS Pa3AMUHbIX KBa3sMPEAUTMO3HbIX nAeir. CeroaHs MHTep-
HeT — OCHOBHOWM MH(POPMALIMOHHbIN KaHAA, TAE MOSBASIOTCS U LMPKYAUPYIOT HOBOCTU O PEAUTU-
03HOM >Xu3HKU B KaszaxcrtaHe. MHTepHeT — 3To cBOOOAHAs cpeaa, MPaKTUUYECKM He CTeCHeHHas
MAEOAOTMYECKMMU U (DOPMaAbHbIMU pPaMKaMM, KOTOpble AENCTBYIOT B «60AbluMXx CMW», Kpome
TOro, 3A€Cb AENCTBYIOT APYrve KoOMMmepueckue cxembl. [T03TOMy CnekTp Tem, MCKYCCTBEHHbIM
006pa3oM CY>KEHHbIM B COBPEMEHHOM MEAMIMHOM M3MHCTPMME (MeYaTHbIX M3AAHUSAX, HA PAAMO M
TEAEBUAEHUMN), 3AECb BbITAIAMT 3HAUMTEABHO WKpe. B cTaTbe aHAaAM3MPYeETCS copep KaHMe peAn-
FMO3HbIX TEM Ha Ka3axckux canTax. [MpoaHaAn3npoBaHbl 0COGEHHOCTM PEAUTMO3HbIX TeUYeHMit Ha
TeppuTopumn Pecnybankm KasaxcraH u apeaabl nx pacrnpocTtpaHerms. ObpaiaeTcs BHMMaHMe Ha
GOAbLLIOE BAUSHME CPEACTB MACCOBOM MH(MOPMaLMKM Ha Pa3BUTUE PEAMTMO3HbIX OpraHu3aumii 1
pacnpocTpaHeHune nmu nHdopmaumm. CaeAaH BbIBOA O MOBbIWEHUN POCTa MHPOPMUPOBAHHOCTH
W PEAMTMO3HOM aKTMBHOCTM B CBSA3M C HapacTaHMEM TEMIMOB PacnpoCTpPaHeHUs MHpopMauumn pe-
AUTMO3HOFO COAEPIKaHUS.

KAtoueBble cAoBa: peAnrung, Mcaam, AMCKYPC, CalT, CeKTa, MHTEPHET-NPOCTPAHCTBO MHTEPHET, MH-
TEPHET-COO0OLLECTBO, «BTOPasi PEAMITMO3HAs MAEHTUUYHOCTb», PEAUTMO3HOE COOOLLECTBO, TPAAMLMOH-
Hble peanrumn B Cetn, ABM>keHne New Age.
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KasakcTaHAafFbl FaAaMTOP XKaHe AiHM KOMMYHHUKaLMsIAap

KaszakcTaHHbIH  AiHM  GipAeCTiKTepi  aKnapaTTbIK-KOMMYHUKALUMSIABIK, KEHICTIKTI  Kypy YLUiH
FaAaMTOpPAbI GeACEeHAI TypAe AambiTyaad. ByriHri TaHAa FaAamMToOp AiHApaAbIK, YHKATbICY aAaHblHa,
ADBCTYPAI AIHAEPAIH MUCCUOHEPAIK CaAaCblHa FaHa eMec, COHAAM-aK, dpPTYPAI KBa3M-AIHN MAESAAPAbI
Tapary TaciAiHe aitHaAAbl. byrinae FaaamTopaa KasakcraHaarbl AiHM ©Mip TypaAbl XKaHaAbIKTap namnaa
6OAATbIH XOHE alHaAbIMFa TYCETiH Heri3ri aknapaTTbik, apHa GOAbIN TabblAaAbl. FaraMToOp - GYA «yAKeH
MeAMaA» XKYMbIC iICTEMTIH MAEOAOTUSABIK, XoHe (DOPMaAbAbI HETI3AEPMEH LIEKTEAMENTIH epKiH opTa,
COHbIMEH KaTap MyHAa 6acka KOMMEPLIMSIAbIK, CXeMaAap >KyMbIC icTeiai. COHAbIKTaH, 3aMaHaym BAK-
TapAa (6acra, paamo KeHe TEAEAMAAP) KaCaHAbI TYPAE TapaAfaH TakbIPbINTAPAbIH KEH CMeKTpi OCbl
KepAe KeHipek KepiHeai. Makaraaa Ka3akCTaHAbIK CalTTapAara AiHM aknapaTTap aHaAM3AEH OTKEH.
KasakcraH Pecrny6AvKacbiHbIH ayMaFblHAQ TapaAFaH AiHM aFbIMAAPAbIH, epeKLlIeAikTepi capaAaHbir,
OAAPAbIH, TapaAFaH aymakTapbIC KapacTbipbiAFaH. bactbl Hazap BAK aknapatTapbl >keHe OHbIH, AiHM
YbIMAQPABIH aKapaTTapAbl TapaTybl >keHe acepiHe 6arbiTTaAraH. AiHM MasMyHAaFbl aknapaTTbiH
TapaAyblHbIH 6CYiHe 6aiAQHbICTbI AiHU XabapAAPABIKTbIH KOHE AiHM KbI3METTIH 6CYi TypaAbl KOPbITbIH-

Abl XKaCaAAbl.

TyiiH ce3aep: AiH, MCAaM, AMCKYpPC, CaiT, CEKTA, FAaAAaMTOP-KEHICTIiri, FaAamTop, FaAamTop-
KOFAMAQCTbIFbl, «€KiHLI AIHW COMKECTiK», AIHM KayblM, FAAAMTOPAAFbl ASCTYPAI AiHAep, New Age

KO3FaAbICbl.

Introduction

Religious organizations use various channels
of mass communication with missionary purposes,
as well as to maintain the integrity of the religious
community and its development, to ensure the inten-
sity of information exchange necessary in modern
conditions.

Today the Internet is the main information chan-
nel, where news about religious life in Kazakhstan
appears and circulates. The Internet is a free envi-
ronment, practically unrestricted by the ideological
and formal framework that operates in the “big me-
dia”, in addition, other commercial schemes operate
here. Therefore, the spectrum of topics artificially
narrowed in the modern media mainstream (print
media, radio and television), looks much wider here.

Main part

The most important role played by the Internet
in the religious life of Kazakhstan is that this is the
only platform for interreligious dialogue at the pres-
ent day, not at the official level, but at the level of
ordinary members of religious organizations and
activists. In real life, representatives of different re-
ligions and confessions are rare enough to discuss a
wide range of issues. On the Internet, they enter the
same space. First of all, we are talking about inter-
active forums and discussing materials on Internet
media sites.

Here we turn to the issue of religious and cul-
tural identity in Internet communities. The Internet
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promotes the transformation of forms of expression
of human religiosity. Due to the possibility of partic-
ipating in various Internet communities, a believer
acquires a “second religious identity” - in addition
to being a member of a real community, most often
- territorial or connected with the circle of his com-
munication, he becomes a member of a community
of interests scattered all over the world, in which
interpersonal relations are formed, discussions are
held on theoretical and religious-social issues.
Often this virtual life becomes more diverse and
more in line with the spiritual and intellectual needs
of the individual than the real parish community. In
the case of Orthodoxy and Catholicism, the virtual
community can’t replace a person in church services
and sacraments, so he is forced to lead a “double” re-
ligious life, other religions are more free to perform
joint rituals, so, for example, to become a member of
the Muslim community or adherent Neo-Protestant
and Oriental cults can be, without departing from
the computer and never meeting with coreligionists
in reality. As a confirmation of this fact, the words
of the editor-in-chief of the Independent Islamic
Information Channel Islam.ru Rinat Mukhamedov:
“Muslims become people by their convictions and
sincere belief. On the site, they can leave their data
to thereby inform the world of their decision. In ad-
dition, there is also a purely religious aspect: accord-
ing to the Shari’ah, it is desirable that when Muslims
are present, two Muslims are present. For someone
under current conditions, it is difficult, for example,
if a person who wants to become a Muslim lives in
an area where there are no followers of Islam or he

Eurasian Journal of Religious studies. Ne3 (11). 2017 35



The internet and religious communication in Kazakhstan

is not yet ready to meet them for some reason” [1].
On the website “Islam.ru” there is a button “I accept
Islam”, the click of which, according to the authors
of the site, is tantamount to publicly pronouncing
the formula “There is no God but Allah and Moham-
med is His prophet”.

Many people satisfy their religious needs, thanks
to the Internet, without being in reality associated
with a particular religious organization. These peo-
ple, functioning on the Internet under pseudonyms,
consume a “virtual religious surrogate”, whereas
genuine religious experience can be acquired only
by entering into direct communication with spiritu-
ally experienced people. Members of virtual online
communities can create problems for traditional re-
ligious organizations.

In addition, the Internet, thanks to its network
structure, creates a breeding ground for various reli-
gious and social movements that declare their adher-
ence to one of the traditional religions, but it is often
impossible to find out whether their activities are in
practice approved by official religious leaders.

There are also a number of difficulties related
to the anonymity and pseudonymous anonymity op-
portunities that the Internet provides. Through the
Internet can spread their influence, manipulate so-
ciety and exert pressure on the power of marginal
groups: “A site made by a group of three people and
really representing only this group of three people
can look much more solid than the site of a large
and seemingly large organization. In a sense, this
means that it disproportionately represents it, but the
power of the public, including the religious group, is
only in the strength of its voice” [2]. On television,
there is a “picture”, a visual series, which serves as
an additional source of information about the per-
son or group of people in question. On the radio,
this additional source is the voice, intonation, and
accent. On the Internet, it is possible to create web-
sites - “CumymsapkoB” and websites — “phantoms”
(using the terminology of J. Baudrillard): without
knowing the organization or its members in reality,
it is often impossible to understand by the Internet
representation how authoritative it is and whether it
exists in reality. Therefore, on behalf of the “Ortho-
dox (or Muslim, Catholic) public” can act groups
that adhere to completely different views and pur-
suing completely different goals. In addition, a cer-
tain topic or phenomenon is often created, which in
the virtual world does not correspond to its share in
the real world. This is one way to manipulate and
change the agenda.

Given the observations of Manuel Castells, that
social movements in the information age are mo-

bilized around cultural values, the connection of
values and mobilization around ideas become nec-
essary, and the way to implement these links and
mobilization is primarily the Internet, the develop-
ment of social movements that have a religious basis
and have grown from network communities, seems
inevitable [3]. It seems likely that the general shift
of these movements towards more radicalism, as the
center of social and political discussion in Kaznet
shifts towards oppositional radical structures, it is
easier to operate on the Internet, hyperbolizing its
ideology, because otherwise the virtual communities
and individuals become “blurred”.

When studying the development of religious
communities on the Internet, one can’t ignore the
fact that from the point of view of the mission, the
spread of dogma to traditional institutional reli-
gions, the Internet is able to give less than new re-
ligious movements. There are even harsh opinions
that “for any religious quest outside of institutional
religions, the Internet gives a huge advantage. (...)
If you want to create a new religion, then the in-
ternet will help you a lot, if you want to conduct a
mission for old religions with the help of the Inter-
net, this will give you almost nothing. (...) if you
construct a quasi-religious or pseudo-religious en-
terprise, then the Internet is the ideal way for this,
where everything like this develops and spreads like
viruses “[4]. For “old” religions, the Internet is just
another tool for conducting a mission, as the print-
ing press once was, for religious and near-religious
movements emerging in the post-industrial era; it
is often the only effective means of spreading its
ideas. According to the American author David E.
Gordon, which he stated in the article “Religion and
the Internet,” “open access to religious information
contributes to the development of religions, which
are based not on dogma, but on personal attitudes
toward the divine” [5]. The author of the book “The
Shine and Poverty of Information Technology” in
his article “The Insanity of Web 2.0” also notes the
properties of the Internet, favoring the development
of beliefs related to the New Age movement, and not
institutional religions: “Since its inception, the Web
has become a repository of quasi-religious aspira-
tions. Actually, why not? For those who sought tran-
scendental breakdown beyond the material world,
the Network is almost ready to land the promised.
On the Internet we are all incorporeal - symbols
that communicate with symbols through symbols.
The early texts on the Metaphysics of the Network
(many of them were the people who in one way or
another connected with the New Age movement or
experienced its influence in the 1960s) are perme-
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ated with a sense of the impending spiritual libera-
tion. The transition to cyberspace is described as a
process of personal and social emancipation, a jour-
ney that will free us from the traditional limitations
of our mind, communities, our physical shell itself.
We become “nets” floating freely in some prescient,
almost angelic world “[6].

Internet sites - one of the most frequently used
means of agitation of religious trends. By placing
video and audio sermons, religious figures can fully
influence readers. Taking into account the threat of
so-called religious extremism for society, the Head
of State N.A. Nazarbayev emphasized the increased
prevention of religious extremism in society, espe-
cially among youth. In this regard, we analyzed the
media materials [7]. Despite the fact that Internet
sites in the Kazakh language appeared recently, they
have already begun to gradually form their audience.
Compared to Internet sites in Russian, Kazakh-lan-
guage Internet sites have a number of features.

First, the audience of users consists of those who
quickly mastered the Internet space - usually they
are school children and students of higher educa-
tional institutions, that is, regular readers of Internet
sites are young people [7, 8].

Secondly, due to the fact that the Internet is not
very common in rural areas, comments on sites in
the Kazakh language are written mainly by urban
residents. Most of them belong to the layer of Ka-
zakh intelligentsia, thus the audience of users of
Kazakh-language sites is limited only by this group.
Internet sites become a place for the exchange of
views of the national intelligentsia, especially young
people.

Thirdly, the content of Internet sites in the Ka-
zakh language is formed by young journalists. If we
assume that their basic age in many cases does not
reach 30 years, we can conclude that the problems
considered on these sites reflect the level of public
consciousness of the age group represented.

Fourthly, as online journalism in the Kazakh
language is only beginning to develop, the level of
web-site technologies compared to sites in Russian
is much lower [9].

Hence the content of sites does not reflect na-
tional features, and as a result, the level of views of
such sites is much lower in comparison with sites
in Russian. If you rely on official facts, in Kazakh-
stan sites in Russian - 32680, in English - 4500, the
number of sites in the state language did not even
reach the mark of 4 thousand. If you distribute per-
centages, Internet resources in Russian are 79.6%,
in English - 11%, in Kazakh - 9.3%. According to
some official data, out of 100 websites of the coun-
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try, constantly working in the Kazakh language,
have a good reputation of only 11, of which infor-
mation sites are not more than 2-3.

According to statistics, 73% of Kazakhstan citi-
zens surveyed turn to the Internet for knowledge of
religion. This was reported by the head of the Public
Foundation “Center for the Study of Terrorism and
Extremism in the Republic of Kazakhstan” Kak-
imzhan Bishmanov at a seminar on countering ter-
rorism and extremism.

“As we expected (getting knowledge about reli-
gion) through websites - 73% (of respondents from
Kazakhstan), TV broadcasts - almost 9%, communi-
cation with religious mentors, we say that they lis-
ten to sermons and so on - all only 6%, “Bishmanov
said [10].

At the same time, he noted that no more than 5%
of respondents receive religious information from
books. About 72% do not believe in the high level
of danger of extremist and terrorist organizations in
the country, 20% believe that it is average, and no
more than 7% consider it to be really high. “This
indicates the complete carelessness of our popula-
tion,” the expert said.

In his opinion, there is a threat of terrorism in
Kazakhstan and it is quite real. As for the issue of
personal security, 87% of respondents are convinced
that their personal security is under threat. “From
this side they say there is no threat, on the other hand
they say that they are very poorly protected,” Bish-
manov stressed.

About 77% believe that law enforcement
agencies are very poorly prepared for such
threats. Most of them consider the formation of an
extremist organization as an extremist organization
representing various religious movements of a
radical nature.

Respondents describe modern terrorists as
people who seem to be no different from others.
10% represent them with large trunks and bags, for
8% are people in religious clothing. And only 5.3%
believe that a terrorist must have a beard [10].

According to the respondents, the main reason
for the emergence and spread of extremism and
terrorism in Kazakhstan is the low level of the
socio-economic situation in the country. The study
involved 500 people, including 72% Muslims, 9%
professing Christianity, 3% Buddhists and 15%
atheists. [10]

Religious discussion - by this term we mean a
discussion reflected in articles published on websites
and affecting the religious norms and concepts of
the Kazakh direction of Sufism and Wahhabism.
The religious discussion was most of all devoted to
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articles on the sites abay.kz and masa.kz [11]. This is
due to the editorial policy of the two sites. It is also
noted that the leadership of both sites adhere to the
Sufi trend.

The same direction is shared by the members of
the editorial board of “Ym xusta” - the Sufis trend.
Religious sermons - praising the basic values and
norms of Islamic religion on the sites. Religious
Literacy - articles on the explanation of the norms
and values of the Islamic religion. Many authors
believe that the confusion of the religious situation
in the country is due to the religious illiteracy of the
youth and the lack of information about the basic
canons of Islam.

For the period from January 1 to October 10,
2016, the media recorded 1895 materials. Of these,
848 materials were on television, 676 in print media,
371 on news agency websites. Dynamics in terms of
months is as follows:

Changes in this spectrum of religious media
not only reflect the dynamics of real processes in
religious organizations and in society as a whole,
but also influence these processes. The impact of the
media is modified by the influence of the family, the
school, society and other institutions. But we can’t
ignore the fact that these institutions themselves are
also affected by the media. Be that as it may, the
study of this phenomenon must be supplemented
by an analysis of interpersonal communication,
interpersonal relations, taken in all extent and
complexity of the whole complex of institutions of
socialization and consciousness regulation [12].

Conclusion

With this analysis, it is found that the media
does not and can not provide a mirror of reality.
Analyzing the content of religious topics on Kazakh
websites, we especially attach importance to their
relevance and influence on public opinion. In this
connection, before the analysis, the following goals
were set: to determine the Internet space for topics
in the Kazakh language on religious issues; Identify,
the main topics discussed on the sites; To determine
the opinion of readers on each topic, based on
comments to it.

To select sites used the following criteria: the
site size - sites at the national level, site history -
sites with a history above one year are selected, the
site format - only electronic editions are selected,
the ranking site of the site - the sites most popular
among readers are calculated according to Internet
statistics CounterZero [13]. As a result, data have
been obtained that allow us to talk about the

structure of individual religiosity and correlate, its
level with specific psychological characteristics of
the individual [14].

Thus, the activation and expansion of the
field of EMI activities, the media, the wide use
of public opinion polls, religious consultants and
specialists engaged in bringing to the broad strata
of the population facing the society, positions
and alternatives, to increasing opportunities for
manipulating people’s moods and orientations. In
this connection, one more aspect that affects both
the religious process itself and its coverage can’t be
ignored. With the spread of information, the growth
of awareness and religious activity has increased
[15].

We can draw the following conclusions:

— Traditional or institutional religions are
actively using the Internet in their information
activities, since it more than other media channels
corresponds to the needs and capabilities of religious
organizations in the information sphere.

— To a large extent, the presence of traditional
religions on the web is limited to “broadcasting” both
to the internal and external audience, the interactive
potential and the possibility of “feedback” are less
involved.

— All traditional religions of Kazakhstan consider
the Internet space for the mission and increase their
presence in the quantitative and qualitative way.

—The ability ofthe Internet to create and maintain
horizontal social networks, the mobilization of
users around common values and interests favor
the development and quantitative growth of the
religious segment.

The activities of traditional religious orga-
nizations on the Internet are complicated by two
factors:

a) the fact that the Internet promotes the
expression of radical opinions and becomes a
breeding ground for extremist movements that
position themselves as legitimate representatives of
traditional religions.

b) fierce competition from esoteric, pagan and
quasi-religious movements (New Age beliefs), the
nature of which is more organic than the Internet
network organization.

Coordination of religious affairs is the im-
plementation of the religious policy of the spiritual
management of Muslims of Kazakhstan and state
bodies for religion. Thus, a content analysis of the
contents of religious websites was carried out [16].
The features of religious currents in the territory of
the Republic of Kazakhstan and the areas of their
distribution are analyzed.
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