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FACTORS INFLUENCING THE PROCESS OF RELIGIOUS CONVERSION
AND RELATED TYPOLOGY OF RELIGIOUS CONVERSION

The article examines one of the phenomena of personality transformation called religious conver-
sion. Increasing scientific interest to the phenomenon of religiosity, in particular to religious conversion,
has been observed in the last decade in Kazakhstan. The current religious situation in our country,
namely, the growth of new religious movements, an increase in the number of adherents of traditional
religions, including Islam, makes it makes it necessary to comprehend the rapid transformation processes
of religiosity, and as a result, the transformation of social identity. This article describes the main types
of the changes in the semantic sphere, namely ascetic, crisis and positive types. Their key characteristics
are presented. As a result of religious conversion, transformation of social identity occurs. Due to this,
the convert focusing on Islamic moral values in everyday life rebuilds identifications in the self-image
according to the religious beliefs and ideas of the Muslim about himself or herself and the reality around.
Thus, religious conversion is a long-term, multi-level process of conscious transformation of personality
due to the emergence internal craving for the search for truth within the religious vision of the world,
which leads to the transformation of social identity through a change in the hierarchy of its elements.
The new converts who took part in this study correspond to the dominance of religious identity over its
other elements.

Key words: transformation, religious conversion, semantic sphere of personality, religiosity, religious
socialization.
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AiHK KoHBepcus npoueciHe acep etetiH (pakTOpAap XoHe OHbIMEH 6aiAaHbICTbI
AiHM KOHBEpPCHSl TUMIOAOTUSIChI

Makarapa TyAraHbl @3repTy KyOblAbICTapbIHbIH 6ipi — AiHM KOHBepcust KapacTbipbiAaabl. COHFbI
OHXbIAABIKTA KasakcTaHaa AIHAAPAbIK KyObIAbICbIHA, aTan anTKaHAa AiHWM KOHBEPCUSIFA FbIAbIMM
KbI3bIFYLLbIABIKTbIH apTbIlN KeAe >aTkaHbiH Oarikayra 60Aaabl. Bi3aiH eAimisaeri Kasipri aAiHM axyan,
SFHM, XKaHa AiHM aFbiIMAAPAbIH Kebetoi, ABCTYPAI AIHAEPAI, OHbIH iWIHAE UCAAM AiHIH YCTaHyWbIAQp
CaHblHbIH K66eloi, AIHWIAAIKTIH Te3 TpaHCopMauMsSAaHy YAEPICTEPIH >KBHE COHbIH HOTWMXKECIHAE
OAEYMETTIK COMKECTIAIKTIH, TpaHchopMaumasaHybiH  kaxeT eTeai. CeMaHTMKaAbIK, cdepasarbl
e3repicTepAiH Heri3ri TypAepi, 9FHM aCKEeTUKAAbIK, AAFAAPbICTbIK XX8HEe MO3UTUBTI TYPAEPi CUNaTTaAFaH.
OAapAbIH,  Heri3ri cunaTTamMaAapbl KeATipiAreH. AiHM Ke3KApacTblH, HOTUXKECIHAE SAEYMETTIK
COMKECTIAIK e3repeAi. HaTuxeciHAE, KYHAEAIKTI eMipAe MCAAMABIK, MOPAAbABIK, KYHABIAbIKTApFa Ha-
3ap ayAapa OTbIpbIn, MYCbIAMAHHbIH, ©3i )X8He aliHaAaCblHAAFbI LUBbIHABIK, TYPaAbl AiHM CEHIMAEpPI MeH
MAESIAApbIHA CBKEC ©3iH-03i CalKeCTeHAIPYAI KaAmnbiHa keATipeai. OcbliAaiia, AiHWM YHAEY SAEMHIH
AIHM KO3Kapachl asgCblHAQ WbIHABIKTHI i3A€Yre AereH ilWKi KyYMapAbIKTbIH nanaa 60AybiHa 6ariAaHbiC-
Thl XKEKE TYAFaHbl CaHaAbl TYPAE ©3repTyAiH y3ak Mep3iMAi, Ken AeHremAi npoueciH 6iasipeai, 6ya
OHbIH, DAEMEHTTEPIHIH, MepapXMsCbiH ©3repTy apKblAbl AEYMETTIK COMKECTIAIKTIH e3repyiHe aKeAeA|.
Ocbl 3epTTeyre KarbiCKaH »aHa AiH KaObIAAQYLIbIAAP, AiHW COMKECTIKTiH, OHbIH 6acka 3AeMeHTTep
YCTEMAITIHE CallKeC KEAeA|.

Ty#iH ce3aep: TpaHchopmaums, AiHM KOHBEPCUS], TYAFaHbIH CEMaHTMKAAbIK, cdpepachl, AiHAAPAbIK,
AIHW BAEYMETTEHY.
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(PaKTopbl, BAUSIOLLIME HA MPOLLECC PEAMTMO3HOrO 00paLLLeHNns, U CBA3aHHAas C HUMM
TUMOAOTUSI PEAUTMO3HOI0 OOpaLLEeHuUS

B ctaTtbe paccmaTprBaeTcd 0AMH M3 (heHOMEHOB TpaHCopMaLM AMYHOCTU — PEAMITMO3Has KOH-
Bepcus. B nocaeaHee pecsTMAETME MOXHO HAaBAIOAQTb BO3PACTAIOLLMIA HAyYHbIN MHTEpeC K (heHOMeHyY
PEAMITMO3HOCTM, B HAaCTHOCTU K PEAUTMO3HOM KOHBepcun, B KazaxcTaHe. AKTyaAbHasi PEAMIMO3Has Ch-
Tyaums B Hallen CTpaHe, @ UMEHHO — POCT HOBbIX PEAMTMO3HbIX ABUXKEHUI, YBEAMYEHNE YMCAQ NPUBEP-
JKEHLEB TPAAMLIMOHHbBIX PEAUIMIA, B TOM UYUCAE MCAAMa, CTaBUT Nnepes HEOOXOAMMOCTbIO OCMbICAEHWE
ObICTPbIX TPAHCOPMALIMOHHBIX MPOLLECCOB PEAUTMO3HOCTH U, KaK CAEACTBME, TpaHChopMaLIMIo CO-
LMAAbHON MAEHTUYHOCTM. B cTaTbe onmcaHbl OCHOBHbIE BUAbI M3MEHEHMS CMbICAOBOM C(PepPbl, a MMeH-
HO aCKeTMYeCKMi, KPU3MCHBIN M MO3UTUBHDLINA TUMbl. [TpeACTaBAeHbl UX KAIOUYEBbIE XapaKTePUCTUKM.
B pesyAbTaTe peAMIrMO3HOro O6palLEeHMs MPOUCXOAMT TPAHCHOPMALMS COLMAAbBHON MAEHTUUYHOCTU.
BcaeacTBME 3TOMO KOHBEPTUT, OPUEHTUPYSICH HA MCAGMCKME HPABCTBEHHbIE LLIeHHOCTM B MOBCEAHEBHOWN
XKM3HEAESTEABHOCTH, MepecTpamMBaeT MAEHTUUKALMK B S-06pase COrAaCHO PeAMrmosHbiM ybexae-
HUSM M MPEeACTaBAEHUSIM MYCYAbMaHWHa 0 cebe U peaAbHOCTU BOKPYr. TakMm o6pa3oM, peAnrmosHoe
obpallieHne NpPeACTaBASIET AOATOBPEMEHHbIM, MHOFOYPOBHEBbIM MPOLLECC OCO3HAHHOM TpaHcdopma-
M1 AMMHOCTM MO NPUUYNHE BO3HMKHOBEHUS BHYTPEHHEN TArM K MOMCKY MCTUHbI B PaMKax PeAUrnMo3HO-
ro BUAEHMS MMPa, YTO BEAET 3a CO60M TPaHChOPMALIMIO COLIMAAbHOM MAEHTUYHOCTH Yepes 3MEHeHWe
Mepapxum ee 3neMeHTOB. HoBOOGpaLLEHHbIM, MPUHSBLUMM yYacThe B AAHHOM MCCAEAOBAHWUM, COOTBET-

CTBYET AOMUHMPOBAHME PEAMTMO3HOM UAEHTUYHOCTM HAA APYTMMM €€ SAEMEHTaMM.
KAtoueBble cAoBa: TpaHChopMaLMsl, PEAUTMO3HOE O6paLLleHNe, CMbICAOBasi cchepa AMUHOCTH, pe-

AUTMO3HOCTb, PEAUTNO3HAad COUMaAnN3aLn4.

Introduction

Increasing scientific interest has been observed
in the last decade to the phenomenon of religios-
ity, in particular to religious conversion, both in the
Western and in the Russian sociological tradition.
Representatives of such disciplines as social psy-
chology, sociology of religion, social anthropology,
etc. also actively turn to religious conversion. Sci-
entific literature provides extensive information on
the structural component of religious conversion, its
stages and levels. The place and role of religiosity
is also well studied, the dynamics of which in the
most general form represents the phenomenon of
conversion, in the formation of social identity in a
psychological perspective. However, in sociology,
the ratio of religious conversion to social identity is
represented to a lesser extent.

Religious consciousness, religious identity, re-
ligious experience, religious socialization, convert
(neophyte), Islam.

Religious conversion is a long process of chang-
ing religiosity in the form of a transition from disbe-
lief to faith or a transition from one religion to an-
other accompanied by deep emotional experiences
and a change in the value system.

The degree of religiosity is determined, first of
all, by religious identity, which is associated with
the mechanisms of self-determination, emotional
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identification and the individual’s subjective in-
volvement in a particular religion, lifestyle, and
community of co-religionists. People convert to a
different religion for various reasons, including ac-
tive conversion by free choice due to a change in
beliefs, secondary conversion, deathbed conversion,
conversion for convenience, marital conversion,
and forced conversion.

Proselytism is the act of attempting to convert
by persuasion another individual from a different re-
ligion or belief system. Apostate is a term used by
members of a religion or denomination to refer to
someone who has left that religion or denomination.

We can divide the way historians describe the
conversion process into four categories: accultura-
tion, adhesion or hybridity, syncretism, and trans-
formation. Acculturation is when religious change
accompanies the incorporation of a people and its
territory into a conquering empire or socioeconomic
system. Adhesion or hybridity is when the person or
group adopts new beliefs and practices alongside the
old. Syncretism occurs when the convert(s) reconcile
or fuse old and new beliefs and practices to create
a new religious synthesis. Transformation is when
converts attempt to completely replace the old with
the new. In the latter situation, a person or group may
either turn to piety within the religion to which the
person or group already adheres or may exchange the
beliefs or practices in which the person or group was
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raised for those of another religion. The former may
also be termed intensification or revitalized commit-
ment, and the latter is also known as tradition transi-
tion. Ultimately, whether conversion entails a process
of acculturation, adhesion, syncretism, or transforma-
tion, it is also accompanied by the conversion of the
landscape and sacred spaces.

The current religious situation in our country,
namely, the growth of new religious movements, an
increase in the number of adherents of traditional
religions, including Islam, makes it necessary to
comprehend the rapid transformation processes of
religiosity, and as a consequence, the transformation
of social identity. In this regard, the phenomenon of
religious conversion acquires particular relevance as
a process of religious change, entailing significant
changes in the self-determination of the individual
and the revision of his identity.

Justification of the choice of articles
and goals and objectives

The current religious situation in our country,
namely, the growth of new religious movements, an
increase in the number of adherents of traditional re-
ligions, including Islam, makes it necessary to com-
prehend the rapid transformation processes of reli-
giosity, and as a result, the transformation of social
identity. In this regard, the phenomenon of religious
conversion acquires special relevance as a process
of religious change entailing significant changes in
the self-determination of the individual and the revi-
sion of his or her identity. The main goal is to study
the process of religious conversion with the subse-
quent identification of socio-cultural prerequisites
and its impact on the formation and development of
social elements. To achieve this goal, I have identi-
fied the following tasks:

1. Analysis of classical and modern theories,
models of a sociological explanation of religious
conversion;

2. Analysis of the features of religious conver-
sions formation and development;

3. Revealing socio-cultural factors contributing
to the emergence and development of the religious
conversion phenomenon;

4. Revealing the main stages in the development
of religious conversion in the framework of various
theoretical directions.

Research methodology

In this work, a synthesis of several theories and
concepts of the study of the phenomenon of religious

conversion was applied. The methodological basis of
the research was formed by the concepts of domestic
and foreign scientists from the field of sociology of
religion and sociology of conversion. The following
theories were used as the basic theoretical and meth-
odological foundations for considering the concept of
religiosity and the structural aspect of conversion: the
theory of conversion by J. Lofland and R. Stark, the
stage model of conversion by L. Rambo, as well as
the views of other representatives of sociology, soci-
ology of religion and social psychology.

Main part

The problem of religious conversion, which
manifests itself mainly in the transition from unbe-
lief to religious faith and less often in the transition
from one religion to another, has repeatedly become
the subject of research in various disciplines: psy-
chology, philosophy, anthropology of history, theol-
ogy and sociology.

The methodological solution to the study of
religious conversion is to turn to the biographical
method and the method of textual analysis of bio-
graphical interviews.

The theoretical significance of the study is deter-
mined by the fact that the work has prepared a theo-
retical basis for the study of religious conversion.

In the Russian scientific community, less atten-
tion is paid to the process of religious conversion,
but there are important developments for consider-
ation. One of the first to consider the category of
conversion was the Soviet specialist in the field of
psychology and sociology of religion D. M. Ugri-
novitch in his work «Psychology of Religion». Re-
ligious conversion is defined by him as « connected
either with the transition from unbelief to active and
deep faith, or with the transition from one religion to
another (Biktimirova 2003, 49). His psychological
approach is to separate religious conversion and re-
ligious development following Conversion proceeds
quickly, with a sharp change of deep emotional ex-
periences, while religious growth (development) is
accompanied by a gradual slow deepening into re-
ligious beliefs and a gradual knowledge of a new
system of values — this psychological difference in
these forms of religiosity is the mechanism-the cri-
sis underlying the conversion. E. A. Ostrovskaya
is a representative of modern sociological science,
who widely studies religious conversion within the
framework of the sociology of religion, V. A. Marti-
novich, J. B. Morawiecki etc.

It is necessary to pay attention to the terminologi-
cal aspect of the phenomenon under study. In the stu-
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dies of Russian sociologists, the terms «conversiony
and «conversion» are used to denote religious con-
version, which is the reason for the use of the concept
of «religious conversion»in this work. Traditionally,
theoretical concepts and models of the study of reli-
gious conversion are considered from the perspective
of two directions: positivist (goes back to the ideas of
O. Comte and E. Durkheim) and interpretive (Gar-
adja 2005, 157) (goes back to the ideas of M. Weber).
The positivist approach focuses on the social system
and its structures, what influence, or perhaps pressure,
they have on the convert, and how they interact with
the person in the conversion process. Such models are
based on the relationship between religious conver-
sion and social mechanisms, on the influence of re-
ligious organizations and structures on the potential
believer in the church. Certain beliefs of a person. In
this direction, American and Western researchers are
actively working: J. Lofland, R. Stark, D. Snow, U.
S. A Bainbridge et al. A distinctive feature of the sec-
ond approach, interpretive, is that in it the main role
in the conversion process is occupied by the subject
and its meanings, or rather the interpretation of mean-
ings generated by social action (in our case, entering
a new religion and its acceptance). Representatives
of this approach (T. Lukmann, B. Tylor, J. Richard-
son, etc.) study the internal hidden causes of conver-
sion. In line with these two approaches, the Russian
sociologist Isayeva V. B. in her work «The social
mechanism of religious conversion: on the example
of the St. Petersburg Buddhist lay community Karma
Kagyu» highlights in Within these approaches, there
are five models of religious change: in the positivist
approach, it is a model of social connections and a
resource model, in the interpretive one, a communi-
cative, intentional and role model has been formed
(Djeims, 1910, 228).

If we turn to the subject of the study of this
work, then in the mid -60s of the XX-th century,
R. Stark together with the American researcher J.
P. Blavatsky.Lofland developed a theory of conver-
sion, in which the process of religious conversion
is considered in stages in seven stages, representing
the change of states of the individual relative to re-
ligious change. This theory is called the «model of
social relations» and consists of the following stages
and stages of the gradual development of the reli-
gious idea in man (Drobijeva, 2008):

1. The conversion always begins with a long and
heavy for the perception of tension. A person, first of
all, experiences a complex state that pushes him to
solve new issues in other ways.

2. After a difficult internal state suffered by a
person, there is an awareness of the issue within the
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framework of the religious path. The individual be-
gins to think and think with a religious consciousness.

3. Seeing the solution of the problem in a reli-
gious perspective is not enough for conversion. At
the third stage, a person is aware of himself'in a state
of search, and most importantly-the search for reli-
gious things.

4. Religious conversion is preceded by interac-
tion, meeting with a religious group, community,
while being in an unstable state of search.

5. A necessary point in the process of religious
conversion is the presence of an internal emotional
relationship with a representative of a particular re-
ligion, with a believer.

6. The penultimate stage is characterized by the
absence of strong ties outside the religious group,
which means complete immersion in religion and
removal from secular (non-religious) contacts.

7. The last step in the implementation of con-
version involves active and constant communication
with the religious community. Here we are talking
not only about communication, but also about spe-
cific actions — for example, creating thematic meet-
ings, joint prayers, etc.

In the methodological understanding of the phe-
nomenon of religiosity within the framework of so-
ciology, the multidimensional model of religiosity
is widely known. Glock and R.Stark. The model,
which, according to the authors, is applicable to dif-
ferent religious systems, represents five dimensions
or five components of the phenomenon religiosity:
emotional aspect, ideology, ritual activity, intellec-
tual and logical. The first dimension of religiosity
includes the sensations and feelings experienced by
a person during the entire religious experience. The
ideology of religiosity presupposes its content part,
description of the picture of the world from the point
of view of a particular religion. The third compo-
nent of religiosity — ritual activity is manifested in
religious practices and the degree of involvement in
them. A significant dimension is also the awareness
of the believer, his knowledge of basic beliefs based
on sacred texts, etc. — this is an intellectual compo-
nent of religiosity.

The last dimension concerns the influence of
religion on a person’s lifestyle and daily activities
(Dylia, 2008).

The second theory within the positivist direction
was the resource model of W. Bainbridge and Stark,
who distinguish between religious conversion and
religious affiliation. Researchers believe that join-
ing an religious group is not always associated with
a change in vision of the world, but often depends
on those resources (social, material, psychological,
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etc.), which this group is ready to give to the convert
(Ivanov, 2006: 85) in religious communities, people
find like-minded people and friends who can under-
stand and listen, here a person sees an opportunity
for self-realization, and sometimes for building Of
course, here you can open up internally, express
pure emotions and expect understanding from oth-
ers. This approach is interesting because it not only
directly connects the individual and the religious
structure, but also explains this connection through
the attempt, the desire of a person to find the miss-
ing resources (material, psychological) in the host
community. Due to the increased attention in all
spheres of life to utilitarianism and profit, today
this is a fairly popular model that is actively used in
life. In confirmation of this, I will give my personal
example of direct acquaintance with a girl from a
small village of the Republic of Dagestan. In a brief
conversation, she admitted that she had converted
to Islam not because she felt the need for religious
search, but because she had strong socialites with
her muslim friends and thus wanted to preserve and
maintain these ties. Of course, there is no overt em-
phasis profit — this is a symbolic benefit, but what is
important is the initial position, which is not based
on an internal search for religious truth. The two
theories discussed above, within the framework of
the positivist approach, focus on social connections,
religious structures and mechanisms that determine
the process of conversion, and the religious meaning
of the phenomenon under consideration fades into
the background. The Lofland and Stark model and
the Bainbridge and Stark theory reflect the structur-
al interactions of a potential convert and a religious
group with its representatives, but do not take into
account changes in value orientations and individual
vision of the world, and do not reveal the reasons
why the individual begins this process.

However, it is logical to assume that there are
theories and models based on subjective factors,
values, intentions and demonstrating personality in
the process of religious search. Such theories are
created within the framework of an interpretative
approach.

Social identity is considered an important reg-
ulator of self-awareness and social behavior For a
long time, the phenomenon of social identity was
considered in a psychological and socio-psycho-
logical perspective, set by psychologist E. Erickson
with his concept of the three-level nature of identity:
the individual level, personal and social. Within the
framework official psychology, this concept was fur-
ther developed thanks to the research of A. Tashfel
and J. P. Blavatsky. Turner, who focused on group

membership and pointed out three consecutive steps
in the formation of the group. Awareness of belong-
ing to a social group: social categorization, social
identification and social identity. The specificity of
the phenomenon of conversion is that the reference
to the religion of another culture allows you to dis-
tance yourself from the immediate cultural context
of the crisis. Religious conversion in this context has
significant implications for a person’s social iden-
tity. It is accompanied by a partial or radical change
in the way of life, organized on a religious basis,
which cannot but affect various aspects of the inte-
gral social identity of the individual.

The study of religiosity and the religious con-
version that is important to us began with William
James in his work «The Varieties of Religious Ex-
perience». An interesting division of religious con-
version into two types attributed to Professor Edwin
Starbuck: volitional and self-surrender. The volition-
al conversion is understood as the process of spiritu-
al rebirth, proceeding gradually and constituting the
slow construction of a new foundation for moral and
cultural habits (Djeims, 2019: 362). The peculiarity
of the conversion process is that the initial active
participation of the will, self-compulsion and zeal
give way to feelings of inner freedom, satisfaction
in a righteous life full of prayers. The self-surrender
type of religious conversion is distinguished by its
original orientation: the main thing is a passionate
desire to be saved from sins through drawing closer
to God, and not a striving for righteousness, which
leads to the realization of one’s powerlessness and,
as a result, passive humility before the will of God.

James pays special attention to this type, since
usually the convert was accompanied by mystical
insights, and this type of conversion was perceived
for a long time as a universal model of conversion.
Here is a sudden conversion based on mystical inter-
nal and external forces.

This typology of religious conversion gave rise
to the tradition of dividing converts into active and
passive.

Continuing the consideration of religious con-
version within the psychological approach, it is nec-
essary to note the typology of W. Clark given in the
book «The Psychology of Religion: An Introduction
to Religious Experience and Behavior»: crisis, emo-
tional and the type with normal growth of religios-
ity. The first type is characterized by a sudden and
rapid immersion in a religious belief system or an
abrupt change in such beliefs. The emotional type
has a lesser degree of emotional experiences due to
a reduced involvement in the ongoing changes. The
third type, according to Clark, is the most common
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among converts. In all three types, faith plays the
main role but differs in the degree of rootedness and
acceptance of certain beliefs. Clark subdivided the
category of faith into four levels:

1. the first level was called «elementary literal-
ism» and had a characteristic feature of taking on
faith the entire sacred text, which, in my opinion,
was not accompanied by deep emotional experienc-
es and searches;

2. the second level assumed «intellectual com-
prehension», which means only the work of think-
ing but again it did not take into account the sensory
component of religious conversion;

3. the third level has an active character, that is,
a certain behavior expressed in prayers, good deeds
and a righteous life; it confirms the presence of faith;

4. the last level presupposes the highest degree
of faith, including all the previous levels in their
unity and integrity, which in this case allows us to
speak of complete understanding of the category of
faith only in combination of all levels.

Different levels of faith can be present in all
three types of religious conversion by Clark, either
individually or in combination with each other: cri-
sis, emotional and with normal growth of religios-
ity. For example, a crisis type of conversion with its
sharp nature can stop only at the first level of faith,
taking of the entire sacred text as read, but at the
same time without deep inner feelings. However, for
each individual case, in order to determine the type
of conversion and levels of faith, it is necessary to
consider the number of external and internal factors
affecting the specific process of religious conver-
sion.

While analyzing the typologies of religious con-
version of different researchers, we inevitably come
across certain factors emphasized in each of them.
The first serious study to identify factors influenc-
ing conversion was the study by Waskom Pickett
of converts to Christianity from Hinduism in 1928
in India (Ipatova, 2006: 56). 4000 people were in-
terviewed, choosing from 40 options from a list of
possible reasons and motives but there was also an
opportunity to give their own answer options. Based
on the results of the answers, one can thus arrange
the indicated reasons in descending order:

1. most of the respondents noted spiritual motives
(34.8%), that is, the search for truth, the path to God,
the acquisition of faith, divine providence, etc.;

2. origin also had a great influence (34.7%), which
will be indicated below as «parenting in the norma-
tive approach to the study of religious conversion;

3. social reasons (22.4%) were less in percent-
age terms but also quite high, which speak of the
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impact of social groups (religious communities, pro-
fessional groups, etc.);

4. the least significant were secular motives
(8.1%), including the desire to raise social status,
receive material benefits or help from missionaries.

Research carried out almost a century ago by
Pickett retains its effective relevance for religious
conversion in modern conditions: origin, as well as
the spiritual desire to understand oneself and one’s
destiny, often remains almost an obligatory compo-
nent of the acceptance of faith, which will be con-
firmed in the examples of the informants participat-
ing in the investigation.

An interesting factor influencing the conversion
was revealed by the modern American professor of
psychology L.A. Kirkpatrick: when looking at con-
version rates among adolescents and adults, he used
the pre-adolescent attachment variable for moth-
ers (Ygrmovich, 1986: 83). The results reflected a
surprising pattern: respondents with the strongest
and most «sensitive» attachment to their mother re-
flected a fairly low frequency of religious conver-
sion (not more than 10%), but in the case of a low
and weak emotional connection with the mother, the
conversion rate was 44%. As a result, we can talk
about another factor influencing the religious atti-
tude, i.e. the type of relationship with the mother.

To determine the factors that influence and
give rise to the process of religious conversion, re-
searchers take various elements of the internal (psy-
chological) and external aspects of a person’s life,
depending on the approach they are working in. In
the normative approach, religion is understood as
a sociocultural phenomenon that performs a list of
such important functions as communication, social
integration, social control, sense making and oth-
ers. At the same time, religiosity is understood as a
socio-psychological property of a person, expressed
in a system of behavior patterns, social norms and
values. The process of the formation and develop-
ment of religiosity, which directly relates to the pro-
cess of religious conversion as the acquisition of a
new or another degree of religiosity, is accompanied
by the influence of various factors: school, parent-
ing, religious education, close environment, etc. A
supporter of this approach was D.M. Ugrinovich,
who presented his ideas in the work «Psychology
of Religion», where he studies the nature of reli-
giosity in the process of interaction with the social
environment (Rambo, 2010: 211). D.M. Ugrinovich
calls the person’s surrounding community, namely
the religious family and the religious community the
most important factors of influence and formation of
religiosity. Moreover, indeed, it is impossible to re-
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ject the fact of the influence of the surrounding com-
munity, especially if it is religious, on the formation
of a certain system of values and beliefs of converts,
which was confirmed in my empirical research.

In addition to the external socio-psychological
factors described above, internal driving forces are
also considered within the framework of the norma-
tive approach. First, the internal factors influencing
religiosity and religious conversion are expressed in
the theory of instinct of the American psychologist
Edmund S. Conklin, described in his work «Nature
of Conversion», as well as in the studies of E.D.
Starbuck. The disposition to religiosity and a ten-
dency to a religious understanding of the world will
be explained by means of innate factors that create
a special sensitivity in a person to religion, which
is also associated with a certain age characteristic.
Studies by E. Starbuck showed a pattern in the for-
mation of religiosity with the age period of life: it
is 16.4 years for men and 14.8 years for women.
Researcher Stanley Hall explained this pattern by
sexual instinct. At first glance, completely different
categories of sexuality and religiosity are embodied
in a coherent theory: the sexual instinct, which is
known to be activated precisely in the above age pe-
riods, creates the effect of increased attention and,
as a consequence, an increase in social contacts,
which, within the framework of the normative ap-
proach, is an indicator of the formation of religiosity
in the form of a surrounding community, religious
communities, etc. However, attention is manifested
not only towards the people around, but also to-
wards oneself in the form of increased anxiety and
excitement caused by new sensations in the body.
According to Stanley Hall, this contributes to the
development of the interests of young people in a
variety of areas, including religious one.

In modern psychology of religion and sociology
of religion a tendency to search for one dominant
primary factor, which primarily raises a feeling of
internal religious change or the need for this religi-
osity in a person can be noted among researchers. In
my opinion, the phenomenon of religious conver-
sion, so complex in its structure and internal logic, is
difficult to present through a coherent clear system
of certain prerequisites and results. In this case, the
thesis of Lewis Ray Rambo is interesting: «people
are motivated to turn to a wide range of factors that
can constantly change» (Ipatova, 2006: 88). At the
same time, in the situation of conversion, accord-
ing to Rambo, four factors are inevitably involved:
the need for a coherent and consistent picture of the
world; the need for social relationships and commu-
nication with other people; power given by religion

in the form of control over life, a confident system
of meanings explaining death, failure, etc.; striving
for the transcendental, divine.

The factors I have considered do not exhaust the
whole variety of motives, incentives and reasons
for the transition from one religion to another or the
emergence of religiosity in general, but reflect the
elements of the social structure and psychological
characteristics that play a special role in the process
of religious conversion.

Stages of formation and development of reli-
gious conversion.

A certain understanding of conversion, taking
into account specific factors of influence, entails a
special consideration of religious conversion as a
long process that occurs in an appropriate number of
stages and levels of religiosity development. In my
opinion, the procedural, dynamic nature of religious
conversion is well reflected by the above-mentioned
«model of social ties» by D. Lofland and R. Stark.

Religious conversion can be summarized in the
following stages:

1. experiencing strong stress;

2. acquisition of a religious vision for solving
problems;

3. awareness of oneself as a religious seeker;

4. emergence and initiation of a religious move-
ment;

5. forming connections with neophytes;

6. weakening outside of religious contacts;

7. willingness to open interactions within a reli-
gious group.

Within the framework of this theory, we observe
the decisive importance of problematic life situa-
tions and states in the first three stages, as well as
the influence of a religious group, which has the
function of socializing converts into a new commu-
nity. The model of conversion in specific stages is
presented by the American researcher Alan Tippett,
in which the stages partially broadcast plots from
«models of social ties» by Lofland and Stark:

1. «discovery» of God, the religious vision of
the world;

2. «consideration» of changes in life orienta-
tions in accordance with religious ones;

3. «self-determination» as a practicing believer;

4. «dissonance» between old attitudes and new
understanding of the world;

5. «discipline» as an element of identity with
members of a religious trend and submission to the
appropriate discipline

A significant development in the study of the
stages of religious conversion was introduced by
Lewis Ray Rambo, already discussed above, who
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emphasizes the nonlinearity of this process, in which
the convert can return to the previous stages, to its
key moments and conversion factors.

The seven stages of the conversion process, or
better to say the plots, since the term «stages» itself
presupposes the sequence of what is happening, are
as follows:

1. «context», where macrosocial phenomena take
effect: political, economic, religious situation in social
space (the dominant religious organization and social
institutions), and also internal subjective factors (mo-
tives, religious experience, etc.) are considered;

2. «crisisy — at this stage disordered emotion-
al experiences call the person’s former world into
question, while we can take into account all problem
situations that destabilize life attitudes, the forma-
tion of identities, etc.;

3. «quest» is a period of activation of spiritual
searches, vision as one of the possible, a religious
picture of the world;

4. «encounter», when the first experience of
contact between a potential convert and an adherent
of a new religion occurs, a meeting with a preacher
is carried out;

5. «interaction», which is an interpersonal com-
munication with members of a religious group, gain-
ing knowledge about the teachings, lifestyle, rituals
of a given community, gaining a new role through
which a person is involved in the community with a
sense of real perspective;

6. «commitmenty», where there is an encounter
with the need for a final choice and public testimony
of this choice, making certain commitments;

7. «consequences» — at this stage the process of
changing all aspects of life is carried out, and also
at this stage there is a subjective understanding and
assessment of the results of their religious path by
the converts themselves, which in the study of re-
ligious conversion requires special study and close
attention.

The considered theories of the sequence of
changes in the process of religious conversion are
sufficient to see the inevitable stages and factors that
take place to one degree or another in each case of
conversion.

The corresponding patterns of behavior and
the nature of the actions of a potential convert or
an accomplished neophyte inevitably leads us to the
system of social relations in which the formation of
the personality took place before the meeting with
the new religious system of attitudes. It can also be
concluded that religious conversion should be con-
sidered as a strategy of social adaptation that allows
self-realization in society.
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Results and discussion

Thus, religious conversion is a long-term, multi-
level process of conscious personality transforma-
tion due to the emergence of an internal craving for
the search of truth within the framework of a reli-
gious vision of the world, which leads to the trans-
formation of social identity through a change in the
hierarchy of its elements. The new converts who
have taken part in this study are consistent with the
dominance of religious identity over its other ele-
ments.

For a more detailed study of the transformation
of social identity under the influence of religious
conversion, in the future, it is planned to conduct
a study to identify the hierarchy of elements of so-
cial identity, where Christians with similar sex and
age characteristics will be a control group. Religious
conversion is a reaction to an emotional crisis ex-
pressed in general characteristics: anxiety, uncer-
tainty, self-doubt, and fear. Comparing Islam and
Christianity in an ideological sense becomes a deci-
sive step towards a change in religious orientation.
The crisis-search model triggers the activation of
spiritual quests, which leads to the acceptance of the
existence of another possible belief system

Conclusion

This article is devoted to the process of religious
conversion, which was studied by representatives of
different disciplines, namely sociology, psychology,
anthropology, etc. It is of interest to consider reli-
gious conversion from the point of view of the an-
thropology of religion and the sociology of religion.
Proceeding from Weber’s understanding sociology
and the interpretive approach that goes back to it,
the concept of religion is defined as social activity,
on the basis of which the individual and the group
decide the question of «meaningy, their attitude to
the fundamental problems of human life, i.e. death,
good and evil, love, etc. The phenomenon of reli-
gious conversion is a long-term process of changing
religiosity in the form of a transition from disbelief
to faith or a transition from one religion to another,
accompanied by deep emotional experiences and a
change in the value system.

Religious conversion is a reaction to an emo-
tional crisis, expressed in general characteristics:
anxiety, uncertainty, self-doubt and fear. Compari-
son of Islam and Christianity in an ideological sense
becomes a decisive step towards a change in reli-
gious orientation. The crisis-search model triggers
the activation of spiritual quests, which leads to the
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acceptance of the existence of another possible be-
lief system.

Regardless of the place of residence, the main fac-
tor for the majority of the respondents determining the
first acquaintance and the first knowledge of Islam was
the presence of «ethnicy Muslims in the social envi-
ronment, who traditionally follow Islam according to
their nationality. This influenced the comprehension of
the acceptable «other» vision of the world.

Thus, religious conversion is a long-term, multi-
level process of conscious personality transforma-
tion due to the emergence of an internal craving for
the search for truth within the framework of a reli-
gious vision of the world, which leads to the trans-
formation of social identity through a change in the
hierarchy of its elements. The converts who took
part in this study are consistent with the dominance
of religious identity over its other elements.

References

Buxrumuposa T.A. (2003) Crynenu obpazosanust 10 Copoonnsl. — Kazans: Anma-JIut. — C. 184.
Tapamxa B. (2005) Conmonorus penuruu: yaeOHoe mocoOue Iyisl CTYJSHTOB M aCIUPAHTOB TyMaHUTAPHBIX CIIEIHAIBEHOCTEH.

—3-e u3a. — M.: Hayka. — C. 304.

Jlxetime Y. (1910) Muoroo6pasue penurnosHoro onsita. — M.: Mznanue xxypHana «Pycckas mpiciby. — C. 518.

Jbxetime Y. (1910) Muoroo6pasue penurnosHoro onsita. — M.: Mznanue xxypHana «Pycckas Mpiciby. — C. 518.

JpobGmxkera JI. M. (2008) HarronanpHO-TpaskIaHCKasl U THUYECKAsI HICHTHYHOCTbD: MPOOIEMbI TO3UTHBHOM COBMECTUMOCTH
// Poccust pedopmupyrorasics. Exxeromauk. / OtB. pen. M. K. T'opiikos. — Bein. 7. — M.: UHCTHTYT conmonorun PAH.

Jynuna H.B. (2008) Pennrno3HocTh Kak MHIUKATOP COLMAIBFHOTO CaMOYYBCTBHS JkHTeleld ropona. / Te3ucsl DOKIAOB U
BeIcTyIuIeHnH Ha [l BeepocceniickoM corponornieckoM koHrpecce «Coonorus ¥ o0IecTBo: My TH B3auMogeHcTBus» / IHCTHTYT

cormonorun PAH, Poccuiickoe 001mecTBo couoaoros. — Mocksa.

HWBanos, /1. B. (2006) Teopust, mapaaurmer, mogenu / J1. B. Usanos // Conmonorust; yaeonuk / [lox pex. mpod. H. I. CkBopuosa.

— CIl6: Uzn-Bo C.-Iletep6. yu-Ta. — C. 85-137.

HWnarosa JL.IT. (2006) Teopun penuruosnoro obpamenus // Penmurnosenenue. — Ne4. — C. 88-101.
HWnarosa JL.IT. (2006) Teopun penuruosnoro obpamenus // Penmurnosenenue. — Ne4. — C. 88-101.
VYrpunosny, [[.M. (1986) IIcuxonorus pexuruu. — M.: Ilomuruspar. — C. 352.

References

Bambridge, W. S. (1992) Sociology of conversion / W. S. Bainbridge // Handbook of religious conversion/Ed. by Newton H. M.,
Southard S. Birmingham. — Alabama: Religious Education Press. — 178-191.
Biktimirova T.A. (2003) Stypen1 obrazovanua do Sorbonny [Stages of education up to the Sorbonne]. — Kazan: Alma-Lit, — 184.

(in Russian)

Djemms Y. (1910) Mnogoobrazie religioznogo opyta [Variety of religious experiences]. — M.: Izdame jyrnala «Rysskaia mysl».

—518. (in Russian)

Drobijeva L. M. (2008) Natsionalno-grajdanskaia 1 etnicheskaia identichnost: problemy pozitivnor sovmestimost: / Rossua
reformiryiyaiasia. Ejegodnik [National-civil and ethnic identity: problems of positive compatibility // Reforming Russia. Yearbook].
/ Otv. red. M. K. Gorshkov. — Vyp.7. — M. : Instityt sotsiologit RAN. (in Russian)

Dylina N.V. (2008) Religioznost kak indikator sotsialnogo samochyvstvia jiteler goroda [Religiousness as an indicator of so-
cial well-being of city residents.]. / Tezisy dokladov 1 vystyplenu na III Vserossiisom sotsiologicheskom kongresse «Sotsiologna 1
obestvo: pyt1 vzaimodeistviiay / Instityt sotsiologin RAN, Rossuiskoe obestvo sotsiologov. — Moskva. (in Russian)

Garadja V. (2005) Sotsiologuia religu: ychebnoe posobie dlia stydentov 1 aspirantov gymanitarnyh spetsialnoster [Sociology
of religion: a textbook for students and graduate students of humanitarian specialties]. — 3-e 1zd. — M.: Nayka, — 304. (in Russian)

Huff T.E., Schluchter (1999) W. Max Weber and Islam. New Brunswick, N.J.: Transaction Publishers. — 332.

Ipatova L.P. (2006) Teoru religioznogo obraenua // Religiovedenie [Theories of Religious Conversion // Religious Studies]. —

Ne4. — 88 — 101. (in Russian)

Ivanov, D.V. (2006) Teoruia, paradigmy, modeli [Theory, paradigms, models]/ D. V. Ivanov // Sotsiologua: ychebnik / Pod red.
prof. N. G. Skvortsova. — SPb.: Izd-vo S.-Peterb. yn-ta. — 137. (in Russian)

Miklseva A. V., Rumsseva P. V. (2008) Sosialnast identichnost lichnosti: soderjanie, struktura, mehanizmy formirovanist [Social iden-
tity of a person: content, structure, mechanisms of formation]: Monografis. — SPb.: izd-vo RGPU im. A. I. Gersena. — 118. (in Russian)

Rambo, L. R. (2010) Conversion studies, pastoral counseling, and cultural studies: engaging and embracing a new paradigm /

L. R. Rambo // Pastoral Psychology. Ne 59. — 445.

Simonova, O.A. (2008) K formirovani sosiologii identichnosti [Towards the formation of a sociology of identity]. // Sosi-

ologicheskii jurnal. — Ne 3. — 261. (in Russian)

Sinelina I.I. (2009) Pravoslavnye i musulmane: sravnitelnyi analiz sennostnyh orientasii [Orthodox and Muslims: A Compara-
tive Analysis value orientations] // Sosiologicheskie issledovanis. — Ne 4. — 359. (in Russian)
Ygrmovich, D.M. (1986) Psihologua relign [Psychology of religion]. — M.: Politizdat. — 352. (in Russian)

27



